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Abstract 

San Miguel de Allende, a city heritage of humanity, comprehends a rich culture that defines 

it as a popular tourist destination, and with it, developed its heritage management in both 

governmental and as from civil society. As part of offered cultural activities that promote 

their heritage, we noticed that those aimed at children given by cultural institutions present 

a level of deficiency in the size of their contribution to raising awareness of the importance 

and care of heritage. Of this observation, the question arises: What more can we do for the 

local patrimonial through its activities for children? This question resulted in this project. 

This proposal takes as a basis the workshop Children's Painting of the Public Library of 

San Miguel de Allende A.C., which pretends to formulate a new proposal to the current 

management of the workshop seeking thereby to contribute to the enrichment of the 

cultural offer educational which the institution offer to children who live or visit San 

Miguel de Allende, Gto. We aim to modify the Children's Painting workshop so that the 

civil society that manages it contribute to the comprehensive training of its participant, as 

well as to the artistic, educational, and cultural heritage of the community of San Miguel 

de Allende through playful teaching and activities that approach children to its traditions 

and heritage. We will seek to identify the elements and characteristics of the current 

workshop management that are a limitation both for itself and the Mission of the Institution 

on citizen participation issues and positioning at the local level. 

Keywords: Child art, community, culture, heritage. 
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Figura	9.	¿Qué	5	elementos	de	la	cultura	local	son	los	más	importantes	para	su	familia?	Encuesta	realizada	en	

2022.	Fuente:	elaboración	propia.	
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Figura	21.	¿Qué	valores	básicos	consideras	que	debe	tener	una	comunidad	que	es	participativa	y	activa	con	su	

patrimonio	cultural?	Encuesta	realizada	en	2022.	Fuente:	elaboración	propia.	
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La	cultura	y	el	patrimonio	como	estructura	medular	para	la	
buena	gesLón	y	vinculación	comunitaria	presente	en	todos	sus	

integrantes	y	gestores.		
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